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Disclaimer

Safe Harbor

A

Certain statements made in this presentation are "forward - looking statements" within the meaning of the "safe harbor" provisions of the United States Private Securities Litigation Reform Act of 1995. All statements
other than statements of historical fact contained in this presentation may be forward - looking statements. Forward - looking state ments in this presentation include, but are not limited to, statements regarding our
future results of operations and financial position, including our expectations regarding Marketplace Gross Order Value, reve nue s and Adjusted EBITDA, Adjusted EBITDA margins, G&A, customer acquisition costs, cash
conversion and the impact of our investments; our expectations with respect to live event industry growth; our competitive po sitioning; our business strategy; and the plans and objectives of management for future
operations. When used in this presentation, the words "estimates," "projected," "expects," "anticipates," "forecasts," "plans ,intends," "believes," "seeks," "may," "will," "should," "future," "propose" and variations of these
words or similar expressions (or the negative versions of such words or expressions) are intended to identify forward - looking st atements. These forward - looking statements are not guarantees of future performance,
conditions or results, and involve a number of known and unknown risks, uncertainties, assumptions and other important factor s, many of which are outside of our control, that could cause actual results or outcomes

to differ materially from those discussed in the forward - looking statements. Important factors, among others, that may affect ac tual results or outcomesinclude the supply and demand of large - scale sporting
events, concerts and theater shows, our relationships with buyers, sellers and distribution partners, changes in internetsea rch engine algorithms or changes in marketplace rules, competition in the ticketing industry,

the willingness of artists, teams and promoters to continue to support the secondary ticket market, and our ability to mainta in and improve our platform and brand or develop successfulnew solutions and
enhancements or improve existing ones, the impact of potential unfavorable legislative developments, the success of our integ rat ion of Vivid Picks, the effects of any recession and inflation, ongoing and future

effects of pandemics, our ability to obtain subsequent debt refinancing, the impact of system interruptionand the lack of in teg ration and redundancy in our systems and infrastructure, the impact of cyber security
risks, dataloss or other breaches of our network security, our being a controlled company, and other risks and uncertainties = Y o T
and other filings with the Securities and Exchange Commission. We undertake no obligation to update or revise any forward - lookin g statements, whether as a result of new information, future events or otherwise,
except as required by law.

This presentation also contains forecasts and estimates regarding our industry that relate to or are based on third party sou rce s. This datainvolves a number of assumptions and limitations, and there can be no
assurance these forecasts and estimates will prove accurate in whole or in part. Projections, assumptions and estimates of ou r future performance and the future performance of the industry in which we operate are
necessarily subject to a high degree of uncertainty and risk due to a variety of factors. Except as provided in the definitiv e d ocumentation, no representation or warranty, express or implied, is or will be given by us or

our affiliates, directors, officers, partners, employees, agents or advisers, or any other person, as to the accuracy, comple ten ess, reasonableness or fairness of any information contained in this presentation and no
responsibility or liability whatsoever is accepted for the accuracy or sufficiency thereof or for any errors, omissions or mi sstatements, negligent or otherwise, relating thereto, and any such liability is expressly
disclaimed. In all cases, interested parties should conduct their own investigation and analysis of the Company and the infor mat ion contained herein and will solely be responsible for their own assessment of the
market and our market position and for forming their own view of the potential future performance of our business.

We present Adjusted EBITDA and Adjusted EBITDA margin, which are non - GAAP measures, because they are measures frequently used by analysts, investors, and other interested parties to evaluate companiesin our
industry. Further, we believe these measures are helpful in highlighting trends in our operating results as they exclude the imp act of items that are outside the control of management or not reflective of ongoing
performance related directly to the operation of our business segments. These non - GAAP measures are used by our management inter nally to make operating decisions, including those related to analyzing
operating expenses, evaluating performance, and performing strategic planning and annual budgeting. Moreover, we believe thes e non - GAAP measures provide useful information to investors and others in
understanding and evaluating our results of operations, as well as providing a useful measure for period -to- period comparisons 0 f our business performance and highlighting trends in our operating results. These

non - GAAP measures are not based on any comprehensive set of accounting rules or principles and should not be considered a substi tute for, or superior to, financial measures calculated in accordance with GAAP.
Further limitations of thesenon - GAAP measures are that they do not reflect all of the amounts associated with our operating res ults as determined in accordance with GAAP and may exclude costs that are recurring,
such as interest expense, equity - based compensation, litigation, settlements and related costs and change in value of warrants. In addition, other companies may calculate similarly -tittednon - GAAP measures
differently than us, thereby limiting their usefulness as a comparative tool. We compensate for these limitations by providin g s pecificinformationregarding the GAAP amounts excluded from Adjusted EBITDA and
e e T s T L L e, . T .7 -looking non - GAAP Adjusted EBITDA based on internal forecasts that omit certain information
that would be included in forward - looking GAAP netincome (loss), the most directly comparable GAAP measure. We do not attempt t o provide a reconciliation of forward - lookingnon - GAAP Adjusted EBITDA
guidance to forward - looking GAAP netincome (loss) because forecasting the timing or amount of items that have not yet occurred and are out of our control is inherently uncertain and unavailable without

unreasonable efforts.
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Vivid Seats is a data - driven

for live events
including sports, concerts »
and theater
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Scaled, Growing and Highly Profitable

125M+ 18M+

Cumulative Tickets Sold 1 Customers 1

$3.2B $600M

FY 2022 FY 2022
Marketplace GOV 2 Revenue
Q1 2023 Q1 2023
Marketplace GOV 2 Revenue

(1) Through Q1 2023

250K+

Unique Events Sold (2022)

$113M

FY 2022
Adjusted EBITDA 3

Q12023
Adjusted EBITDA 3

(2) Marketplace GOV represents the total transactional amount of Marketplace segment orders placed on our platform in angérsivk of fees, exclusive of taxes, and net of event cancellations that occurred during that period

(3) Adjusted EBITDA is not a measure defined under GAAP. See the appendix for a reconciliation of Adjusted EBITDA tolass)income (



Investment Highlights
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_> Large and Growing TAM >> Profitable Growth
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Marketplace Tech Platform Serving Holistic Ecosystem
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Two - Sided Marketplace Large and Growing TAM Profitable Growth

Leading Seller Technology Through Skybox

Box

The Go-To Solution for Professional Sellers
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Desktop plus app experience

Note:SkyBoxs currently provided to sellers as a fteeuse solution PR V0= @
(1) Represents 2022 metrics



Differentiated Buyer Exp

Personalized Discovery

Bad Bunny
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Recently Viewed

Follow your favorites
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6 stamps to go
Reward Credit is yours at 10 stamps

LEVEL CREDIT .

Super Fan $135.12

Your Super Fan Benefits

Collect 1 Stamp Per Ticket
Each ticket you buy earns a stamp. No

cluded ts.

10 Stamps = Reward Credit
Your Reward Cre: e average value of

your 10 purchased tickets.

Extended Expiration
Collected stamps and Reward Credit remain

valid for 3 years.
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Two - Sided Marketplace

Reliable Offerings

Home Games Any Dates

Wed Chicago Cubs at Milwaukee Brewers
Apr 11 o

Washington Nationals at Chicago
Cubs

Washington Nationals at Chicago
Cubs

Washington Nationals at Chicago
Cubs

Chicago Cubs at New York Mets

Chicago Cubs at New York Mets

Large and Growing TAM

Easy Purchase
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Profitable Growth



Flywheel Creates Network Effects
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Unique Engagement Engine

Loyalty Program

Two - Sided Marketplace Large and Growing TAM

Gamified Engagement

Profitable Growth
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Y vividpicks

Simple sports
picks.

For CASH.

Launching soon
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Two - Sided Marketplace Large and Growing TAM Profitable Growth

Attracting and Retaining Buyers

Attract sports & entertainment Engage users across
enthusiasts across targeted our ecosystem
touchpoints
Social Events
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Retain fans with industry -leading &) & Connect and personalize their
loyalty program rewarding passion 4/4, Oé journey to the next event
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